a) Contributions of highly processed staple/basic foods to centre mean total cholesterol
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
cholesterol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total calcium intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
calcium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total betacaroten
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
betacaroten intakes (%) after adjustment for season, weekday, height, weight, age and
gender.
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(1) Flour, flakes, dough, pastries
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic
beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225
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a) Contributions of highly processed staple/basic foods to centre mean total carbohydrates
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
carbohydrate intakes (%) after adjustment for season, weekday, height, weight, age and

gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total monounsaturated
fat intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
monounsaturated fat intakes (%) after adjustment for season, weekday, height, weight, age

and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total polyunsaturated
fat intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
polyunsaturated fat intakes (%) after adjustment for season, weekday, height, weight, age and
gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total saturated fat
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
saturated fat intakes (%) after adjustment for season, weekday, height, weight, age and

gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total fat intakes (%)
after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total fat
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries
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beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total iron intakes (%)
after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total iron
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total

fiber intakes (%)

after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total fiber
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total potassium
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
potassium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total magnesium
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total

magnesium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic
beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225

@ Miscellaneous beverages (2)

O Miscellaneous foods (3)

Soft drinks

O Alcoholic beverages

= Processed Meat, Fish and Egg products|

m Margarine, deep-frying fats

O Other dairy products (4)

o Breakfast cereals

o Crisp breads, rusks

@ Cakes, biscuits




a) Contributions of highly processed staple/basic foods to centre mean total phosphore
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
phosphore intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total protein intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
protein intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total retinol intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
retinol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total riboflavin intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
riboflavin intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic
beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total starch intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
starch intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total sugar intakes (%)
after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
sugar intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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45.0
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O Other dairy products (4)
5.0
0.0 o Breakfast cereals
g
<) o Crisp breads, rusks
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total thiamin intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
thiamin intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total vitamin B6
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
vitamin B6 intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total vitamin B12
intakes (%) after adjustment for season, weekday, height, weight, age and gender.

70.0
£ Sugar, Honey, Jam, Syrup
60.0
@ Butter, animal fats
50.0
m Vegetable oils
40.0
30.0 ™ o Milk
20.0 7 O Pasta, Rice, Grains & Other cereal
products (1)
10.0
Q H H D H m Bread
0.0 T E— B — E— \H\D\ T R E— LB —
T o & 9 X 9 L P2 PP L YOESELTST LSO
FESTFESIESEEEFTS ST E5EEESE
N b O 5 & N O PSSO SSS 9L O O
CFSEFETTE LIRS ESS T 78S
%] O O O O g QL T g [
IS 5S 5o ¥S S 5 5
& ¥ § & s F © ¥ &
&5 SSYs ISR v s
IS g T $ o
$ S ¥ [ NS
s <8 AN S S
1% < S a9 I

(b) Contributions of the other more complex highly processed foods to centre mean total
vitamin B12 intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total vitamin C intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
vitamin C intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries

(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks

(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream

Supplementary information from http://epic.iarc.fr
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225



a) Contributions of highly processed staple/basic foods to centre mean total vitamin D intakes
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total
vitamin D intakes (%) after adjustment for season, weekday, height, weight, age and gender.

80.0

@ Miscellaneous beverages (2)

70.0 | H

60.0

]

50.0

| |

40.0 A

-

_‘.'.'.'.'.'.'.m

| NN

10.0 ~
0.0 O Breakfast cereals
(7] ~ S 9
SESESEILESSELEESSTEFSTEEEEES
TS TP I P FIRF LT SITLETS TS L S &
~ 9 5 O s d FEe 838858535 9873 S
F S L& I 5 < o N Ll S 3 IS 5
o Q) < & < <& g ss5 &8s g g @ QOQ S &? N s § o Crisp breads, rusks
5 585 T > & O 5 &
< 9 § 9 9 RIS g &
g o S O > © ¥ @
@ S YS g & g
S g N & z S m Cakes, biscuits
s £ 5 SS
% < 3 oS

(1) Flour, flakes, dough, pastries
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic
beer, alcohol for cooking

O Miscellaneous foods (3)

Soft drinks

O Alcoholic beverages

= Processed Meat, Fish and Egg products|

m Margarine, deep-frying fats

O Other dairy products (4)

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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a) Contributions of highly processed staple/basic foods to centre mean total vitamin E intakes

(%) after adjustment for season, weekday, height, weight, age and gender.
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70.0 _
60.0
l & 0 [
— =
T = ol =
50.0 4 : H I
_H E..
40.0 1 = "E
. a EE
- Il IIII_IIIIIEIE
200 H F=m — = =g 1
T il
- El m
L [ m g = I
100 U0 gE N L =-§I5=I 1
clE L MU e L = K@ =
n ol L !i.-ll
H U H H O = 5 =
0.0 -
OO S O L VL QL OILOL SIS LS LA
SIS ESESS ST ST ESEESE
& E S 5 S O R §F & T T TR G Y S T o0 358
5 T 5T S L Lo EESTIILSELES 3
CETEFIETE TSSO TESS T 58
s ss &5 % SO 5 &
I v 3 0@ > o v @
% S S Y= ¢ & v s
(OQQ o T N
$ § & O NS
NS & S 5§
% < 3 S

(1) Flour, flakes, dough, pastries
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic
beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:5206-225

@ Miscellaneous beverages (2)

o Miscellaneous foods (3)

Soft drinks

O Alcoholic beverages

= Processed Meat, Fish and Egg products|

m Margarine, deep-frying fats

O Other dairy products (4)

o Breakfast cereals

o Crisp breads, rusks

@ Cakes, biscuits




a) Contributions of highly processed staple/basic foods to centre mean total alcohol intakes

(%) after adjustment for season, weekday, height, weight, age and gender.

£ Sugar, Honey, Jam, Syrup

@ Butter, animal fats

m Vegetable oils

O Milk

O Pasta, Rice, Grains & Other cereal

products (1)
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(b) Contributions of the other more complex highly processed foods to centre mean total
alcohol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic

(1) Flour, flakes, dough, pastries
beer, alcohol for cooking

(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty

biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream
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