
a) Contributions of highly processed staple/basic foods to centre mean total cholesterol 
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
cholesterol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

 (1) Flour, flakes, dough, pastries 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total calcium intakes 
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
calcium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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a) Contributions of highly processed staple/basic foods to centre mean total betacaroten 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
betacaroten intakes (%) after adjustment for season, weekday, height, weight, age and 

gender.

0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

G
re

ec
e

G
ra

na
da

M
ur

ci
a

Na
va

rra
Sa

n 
Se

ba
st

ia
n

As
tu

ria
s

Ra
gu

sa
Na

pl
es

Fl
or

en
ce

Tu
rin

Va
re

se

So
ut

h 
Co

as
t o

f F
ra

nc
e

So
ut

h 
of

 F
ra

nc
e

No
rth

 E
as

t o
f F

ra
nc

e

No
rth

 W
es

t o
f F

ra
nc

e
He

id
el

be
rg

Po
ts

da
m

Bi
lth

ov
en

Ut
re

ch
t

UK
 G

en
er

al
 p

op
ul

at
io

n

UK
 H

ea
lth

 c
on

sc
io

us
Co

pe
nh

ag
en

Aa
rh

us
M

al
m

o
Um

ea

So
ut

h 
Ea

st
 o

f N
or

wa
y

No
rth

 W
es

t o
f N

or
wa

y

Miscellaneous beverages (2)

Miscellaneous foods (3)

Soft drinks

Alcoholic beverages

Processed Meat, Fish and Egg products

Margarine, deep-frying fats

Other dairy products (4)

Breakfast cereals

Crisp breads, rusks

Cakes, biscuits

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total carbohydrates 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
carbohydrate intakes (%) after adjustment for season, weekday, height, weight, age and 

gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total monounsaturated 
fat intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
monounsaturated fat intakes (%) after adjustment for season, weekday, height, weight, age 

and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total polyunsaturated 
fat intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
olyunsaturated fat intakes (%) after adjustment for season, weekday, height, weight, age and 

gender.
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a) Contributions of highly processed staple/basic foods to centre mean total saturated fat 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
saturated fat intakes (%) after adjustment for season, weekday, height, weight, age and 

gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total fat intakes (%) 

after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total fat 
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total iron intakes (%) 
after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total iron 
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

) Contributions of highly processed staple/basic foods to centre mean total fiber intakes (%) 
after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total fiber 
intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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a) Contributions of highly processed staple/basic foods to centre mean total potassium 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 potassium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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Miscellaneous beverages (2) 

 
Miscellaneous foods (3) 

 
Soft drinks 

 
Alcoholic beverages 

 
Processed Meat, Fish and Egg products 

 
Margarine, deep-frying fats 

 
 Other dairy products (4)

 
 Breakfast cereals

 
 Crisp breads, rusks

 
 Cakes, biscuits

 
 
(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total magnesium 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 magnesium intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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Miscellaneous beverages (2) 

 
Miscellaneous foods (3) 

 
Soft drinks 

 
Alcoholic beverages 

 
Processed Meat, Fish and Egg products 

 
Margarine, deep-frying fats 

 
 Other dairy products (4)

 
 Breakfast cereals

 
 Crisp breads, rusks

 
 Cakes, biscuits

 
 
(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total phosphore 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 phosphore intakes (%) after adjustment for season, weekday, height, weight, age and gender.

0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

50.0

G
re

ec
e

G
ra

na
da

M
ur

ci
a

Na
va

rra
Sa

n 
Se

ba
st

ia
n

As
tu

ria
s

Ra
gu

sa
Na

pl
es

Fl
or

en
ce

Tu
rin

Va
re

se

So
ut

h 
Co

as
t o

f F
ra

nc
e

So
ut

h 
of

 F
ra

nc
e

No
rth

 E
as

t o
f F

ra
nc

e

No
rth

 W
es

t o
f F

ra
nc

e
He

id
el

be
rg

Po
ts

da
m

Bi
lth

ov
en

Ut
re

ch
t

UK
 G

en
er

al
 p

op
ul

at
io

n

UK
 H

ea
lth

 c
on

sc
io

us
Co

pe
nh

ag
en

Aa
rh

us
M

al
m

o
Um

ea

So
ut

h 
Ea

st
 o

f N
or

wa
y

No
rth

 W
es

t o
f N

or
wa

y

 
Miscellaneous beverages (2) 

 
Miscellaneous foods (3) 

 
Soft drinks 

 
Alcoholic beverages 

 
Processed Meat, Fish and Egg products 

 
Margarine, deep-frying fats 
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biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total protein intakes 

(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
protein intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total retinol intakes 

(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
retinol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

) Contributions of highly processed staple/basic foods to centre mean total riboflavin intakes 
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
riboflavin intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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a) Contributions of highly processed staple/basic foods to centre mean total starch intakes 

(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
starch intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

) Contributions of highly processed staple/basic foods to centre mean total sugar intakes (%) 
after adjustment for season, weekday, height, weight, age and gender.

0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

50.0

G
re

ec
e

G
ra

na
da

M
ur

ci
a

Na
va

rra
Sa

n 
Se

ba
st

ia
n

As
tu

ria
s

Ra
gu

sa
Na

pl
es

Fl
or

en
ce

Tu
rin

Va
re

se

So
ut

h 
Co

as
t o

f F
ra

nc
e

So
ut

h 
of

 F
ra

nc
e

No
rth

 E
as

t o
f F

ra
nc

e

No
rth

 W
es

t o
f F

ra
nc

e
He

id
el

be
rg

Po
ts

da
m

Bi
lth

ov
en

Ut
re

ch
t

UK
 G

en
er

al
 p

op
ul

at
io

n

UK
 H

ea
lth

 c
on

sc
io

us
Co

pe
nh

ag
en

Aa
rh

us
M

al
m

o
Um

ea

So
ut

h 
Ea

st
 o

f N
or

wa
y

No
rth

 W
es

t o
f N

or
wa

y

Sugar, Honey, Jam, Syrup

Butter, animal fats

Vegetable oils

Milk

Pasta, Rice, Grains & Other cereal
products (1)

Bread

(b) Contributions of the other more complex highly processed foods to centre mean total 
sugar intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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a) Contributions of highly processed staple/basic foods to centre mean total thiamin intakes 

(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
thiamin intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total vitamin B6 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 vitamin B6 intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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 Other dairy products (4)

 
 Breakfast cereals

 
 Crisp breads, rusks

 
 Cakes, biscuits

 
 
(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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a) Contributions of highly processed staple/basic foods to centre mean total vitamin B12 

intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 vitamin B12 intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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Miscellaneous beverages (2) 

 
Miscellaneous foods (3) 
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Processed Meat, Fish and Egg products 
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 Other dairy products (4)

 
 Breakfast cereals

 
 Crisp breads, rusks

 
 Cakes, biscuits

 
 
(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

) Contributions of highly processed staple/basic foods to centre mean total vitamin C intakes 
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
vitamin C intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total vitamin D intakes 
(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
vitamin D intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 
 

) Contributions of highly processed staple/basic foods to centre mean total vitamin E intakes 
(%) after adjustment for season, weekday, height, weight, age and gender.

0.0

10.0

20.0

30.0

40.0

50.0

60.0

70.0

G
re

ec
e

G
ra

na
da

M
ur

ci
a

Na
va

rra
Sa

n 
Se

ba
st

ia
n

As
tu

ria
s

Ra
gu

sa
Na

pl
es

Fl
or

en
ce

Tu
rin

Va
re

se

So
ut

h 
Co

as
t o

f F
ra

nc
e

So
ut

h 
of

 F
ra

nc
e

No
rth

 E
as

t o
f F

ra
nc

e

No
rth

 W
es

t o
f F

ra
nc

e
He

id
el

be
rg

Po
ts

da
m

Bi
lth

ov
en

Ut
re

ch
t

UK
 G

en
er

al
 p

op
ul

at
io

n

UK
 H

ea
lth

 c
on

sc
io

us
Co

pe
nh

ag
en

Aa
rh

us
M

al
m

o
Um

ea

So
ut

h 
Ea

st
 o

f N
or

wa
y

No
rth

 W
es

t o
f N

or
wa

y

Sugar, Honey, Jam, Syrup

Butter, animal fats

Vegetable oils

Milk

Pasta, Rice, Grains & Other cereal
products (1)

Bread

(b) Contributions of the other more complex highly processed foods to centre mean total 
vitamin E intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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a) Contributions of highly processed staple/basic foods to centre mean total alcohol intakes 

(%) after adjustment for season, weekday, height, weight, age and gender.
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(b) Contributions of the other more complex highly processed foods to centre mean total 
alcohol intakes (%) after adjustment for season, weekday, height, weight, age and gender.
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(1) Flour, flakes, dough, pastries 
(2) Fruit and vegetable juices, coffee, tea, herbal tea, chicory, non-alcoholic 
beer, alcohol for cooking 
(3) Potato-, vegetable-, legume- and fruit- products (including olives and nuts), chocolate, candies, ice creams, sorbets, salty 
biscuits, sauces, vegetarian foods, dietetic products, creamers, snacks  
(4) Yogurt, cheese, milk beverages, curd, cream dessert, dairy cream 

Supplementary information from http://epic.iarc.fr 
Slimani S - Eur J Clin Nutr. (2009) Nov;63 Suppl 4:S206-225 


